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1) The Power of Micro-Series  

A book series is basically a "net" of books. Some books will sell more, 
some books will sell less. And this will change day by day. You will 
always have books increasing their ranking, and other books decreasing 
their ranking.  

That means you will always have passive royalties rolling in. And you 
can easily add another short book to the net when you have some spare 
time. This is the beauty of having a micro-series.  

And when you launch a new book, many of the previous books in your 
series will rise in rank. They will start generating more sales. That's 
another big advantage of having a micro-series.  

But what makes the book series possible is the fact that we are writing 
VERY short books. We are able to create a series of books quite rapidly. 
We are also able to change direction rapidly, and go where the royalties 
are.  

It's a good feeling having a series of books bringing the money in even 
when you are not working on them. And knowing you can easily add a 
few more books whenever you feel like it.  
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2) Jessie Ash 

Can you simply write tiny books, upload them, and be a success? YES, 
you can. And Jessie is definitely proof of that. We have come to believe 
that you could only have a relatively easy success back in the early days 
of Kindle. But that is just not true. 

All Jessie does is write and upload. That's all. Believe it or not, he 
doesn't even build an email list! That's right. There are no links in his 
books to sign up for an email newsletter. 

Jessie relies on three things for his success. All three are extremely 
powerful, and all three are absolutely free to use. We will go over all of 
them in this report. But first let's take a look at his success. Here is one 
of his books:  

https://www.amazon.com/dp/B07YVMJG9R/ 

Notice that he puts the word "micro" right in the title of his book? Very 
smart. This lets people know that they are getting a very short book. 
People want short. People want a quick hit of fiction. 
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Also notice the page length, just 10 pages. And you can see that the 
book is enrolled in Kindle Unlimited. That means he's getting Page 
Reads in addition to people buying the book directly for 99 cents. 

The beauty of a short book is that people will read every single page. 
Many longer books get downloaded via Kindle Unlimited, but they are 
not actually read. Or very few pages are read.  

Jessie targets LGBT Short Reads. And you can see that he is basically 
dominating this sub-niche: 
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Three out of the top four books are by Jessie Ash. This is what I would 
call very successful targeting of a sub-niche! You can dig deeper into the 
top 50 bestsellers in his target niche, and see that he is absolutely 
dominating it:  

https://www.amazon.com/gp/bestsellers/digital-text/8624111011/  

Secret #1 

Also note that two out of the three 'New Releases' are by Jessie. When 
you write extremely short books, you can release more often than 
authors who write longer works. This means you can keep your books 
almost constantly in the New Releases section.  

New Releases is basically free advertising from Amazon. They are telling 
their customers that there are plenty of fresh books flowing into their 
favorite niche. Amazon is helping their customers, and you also benefit.  

I recommend you write three tiny books, and then just release the first 
one. Wait until it gets into the New Releases section. See how long it 
stays there. And then release your second book. You will be able to time 
exactly when to release your books by doing this. 

The goal is to always have at least one of your books in the New 
Releases section. That means free exposure, free clicks, and plenty of 
book sales.  

Jessie is dominating the Best Sellers List for the sub-niche he has 
chosen. We go over sub-niches a little later in this report, but for now 
take a look at how many times you see his name on the Best Sellers 
List:  
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Secret #2 

Now let's reveal Jessie's second secret. It's a free feature in the Amazon 
Kindle app. When you finish reading one of Jessie's books, this is what 
you see: 
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Do you see the big feast of short books awaiting the reader? This 
feature lets the reader know instantly that there are a whole bunch of 
books from the same author, in the same sub-niche. 

This is a big deal. If the reader liked Jessie's book even a little bit, it's 
extremely easy to buy another one of his books. All of these books have 
the same core theme, all of these books are in the same sub-niche. 
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Remember, his books are extremely cheap, or 'free' with Kindle 
Unlimited. I call this the Lay's Potato Chips Effect. It's very hard to eat 
just one potato chip and then stop!  

And all the reader needs to do is click on one of those book covers and 
make a purchase. They can make the purchase instantly right inside the 
app.  

This feature is a money machine. The more books you upload, the more 
money this feature generates for you. It's all about momentum. And 
quickly writing tiny books gives us a ton of momentum.  

But did you notice the little button in the upper right hand corner of the 
app? That button has the word 'Follow' on it. That little button is 
another moneymaker. 

When people click that button and begin following you, Amazon will 
notify all your customers about every single new book you release. And 
since we write series of short books, Amazon is going to be sending out 
a lot of notifications to our fans.  

Amazon is a trusted authority figure. When Amazon sends your fans an 
email about your new book, people will respond. They will go check out 
your latest release. This is pure gold for us.  

Here's more information on the Follow Feature:  

h t tps://www.amazon.com/gp/he lp/customer/d isp lay.html?
nodeId=201813230  

The more we learn about Jessie, the more amazing he becomes. It 
turns out he actually has 25 books that are all only 10 pages long. He is 
a micro-content machine! 
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3) Picking Profitable Niches 

Niches are important, but the real action happens in the sub-niches. In 
this section, I go over what is popular and what sells. These niches are 
broad and general.  

With sub-niches, everything changes. Sub-niches are where the 
miracles happen. We go over sub-niches in the next section of this 
report.  

Rule Number One: Find hungry people!  

It amazes me how many authors completely dismiss this rule. Especially 
when what you write will probably fit at least partially into a money-
making niche.  

You need to find some connection between what you write and a 
profitable niche. There is always a connection. It may be some small 
aspect of your book that you could beef up for the niche. But you will 
find something.  

Part of the success of Jessie is that he is so incredibly focused on his 
niche. No matter what he does, everything centers on his target niche. 
It's all variations on a theme.  

That means he is constantly pleasing his fans. He is constantly feeding a 
hungry crowd. He is giving them exactly what they want. He is fulfilling 
the promise of the niche. Everybody wins.  

We've already discussed the quality of his books. The quality is not 
great. It's actually pretty rough. But he is still making money! Why? He 
is giving people the heart and soul of the niche.  

He is giving the readers exactly what the niche promised to give them. 
If you go to a steak restaurant and they serve you tofu, you might be 
very disappointed. But if they serve up a steak, you are going to be 
happy.  
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Let's take a look at the basic profitable niches. First non-fiction, and 
then fiction. These are the broad categories. But the action happens in 
the sub-niches. And we will go over that in the next section.  

Non-fiction  

Health and Diet  
Weddings  
Pregnancy  
Family and Kids 
Moving House 
Divorce  
Funeral  

Fiction  

Romance/Erotica  
Crime/Mystery 
Religious/Inspirational 
Science Fiction/Fantasy  
Horror 

Surf through these niches and start brainstorming. What do you love to 
write? What interests you? What are you passionate about? What do 
you have a 'knack' for?  

If you already have a book written, how can you adapt your book to one 
of these niches? Can you add a sub-plot? Can you add a new character?  

Be open minded and you might have a lot of fun doing this. Your story is 
a living, breathing thing. It wants to adapt. It wants to reach out. It 
wants to change.  

The next step is being even more specific and targeting your readers 
down to the sub-niche. This is where the energy is. This is where the 
passion is. This is where the fold is.  
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4) The Sub-Niche Funnel  

You already know the number one rule when it comes to picking a 
niche: Find hungry people! But there's a second rule when it comes to 
picking a sub-niche: 

Rule Number Two: Find picky people!  

People want what they want and you can never change their minds. 
People are very specific about what they want. They are picky and 
stubborn. But this is actually good news! 

You have two choices. Give people exactly what they want. Or find the 
sub-niche that best matches exactly what you write. Usually it will end 
up being a combination of the two.  

Sub-Niches are where readers are on fire. They are obsessed with their 
favorite sub-niche. This is a guaranteed audience, these are guaranteed 
sales. These are the easiest people to sell to on the planet. 

Why is that? Because Amazon has gathered all the fanatics into sub-
niches and you are giving those fanatics exactly what they want!  

By the way, fanatic isn't a bad term. It simply means:  A person who is 
extremely enthusiastic about and devoted to some interest or activity. 
In other words, a superfan!  

Secret #3 

Jessie is using a technique called the Sub-niche Funnel. Think of this as 
targeting the sub-niche of the sub-niche of the sub-niche. Yes, you are 
drilling down and getting more and more specific. 

The first niche Jessie is targeting is the Romance Genre. This is a huge 
genre. So he narrows it further by targeting LGBT Romance. Then he 
narrows it even further by targeting Transgender Erotica.  

So he starts with a big funnel, adds a second more narrow funnel, and 
then adds a third funnel that is even more narrow.  
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Or you can think of this as filtering. We don't want just general romance 
fans. We want to find a smaller crowd that is very passionate and even 
obsessed with a very specific genre. In other words, a sub-niche.  

When you target like this, you will find the fanatics. You will find the 
superfans. You will find people who are obsessed with these books and 
these themes.  

You are basically selling water to a man in the desert. He absolutely 
must have that ice cold water. He doesn't mind parting with his money 
at all. As long as he gets exactly what he wants.  

Another advantage of writing extremely short books is that there is little 
risk to you trying out a new genre. There is also not much of a time 
investment.  

You can quickly write a short book in a sub-niche and see how it does. 
You can also quickly re-write it if it's underperforming. And you can 
rapidly create a second book when the first book catches on.  

My advice: Target down to the passionate people. Filter out the general 
readers. Find the fanatics. This way you will guarantee that you have 
superfans that will buy your books for years to come.  

The Method: 

How do we find the best sub-niche to target? Let's start with Best 
Sellers in 15-Minute Short Reads. We are writing short books, so let's 
see what's popular in very short books: 

https://www.amazon.com/Best-Sellers-Kindle-Store-15-Minute-Short-
Reads/zgbs/digital-text/8584458011 
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Now look to the left of the page. You have a whole bunch of niches to 
choose from. Pick one, and scan through the books. What's selling? 
What are people buying? 

Next, pick a book to emulate. Find a book that is doing well and is very 
similar to the book you want to create. Now take a look at its sub-
niches: 
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Now dig down into those three niches and take a look at the 
competition. See which books are winning, and figure out why. What 
can you include in your book that will cause it to rank well in your 
chosen sub-niche?  

That's all there is to it. You are looking at short books that are already 
doing well. And you are using a bit of detective work to see why these 
books are doing so well. And to see what readers are hungry for.  

5) Book Cover Strategies  

Your book covers are a big part of your success. And I want you to stay 
on track with your covers. They need to relate directly to your target 
sub-niche, and directly to the theme of your sub-niche.  

Jessie mercilessly hits his audience over the head with the core theme 
of his sub-niche again and again. This is the secret to his success. He 
never quits pushing that core theme. 

His theme is Gender Transformation. The stories are about men who are 
transformed into beautiful women by some type of magic spell. He puts 
this theme in his book title, book cover, book description, and of course 
inside his books.  

You'll notice that his book covers contain the image of a beautiful, 
feminine, young woman. They have long hair, high heels, feminine 
lingerie. These images visualize the core theme of turning into this 
feminine ideal that so many desire. Take a look at his covers:  
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Make sure the core theme of the sub-niche you are targeting is reflected 
in your book cover. This is a simple thing to do that will help you sell a 
lot more books.  
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6) Gather Your Superfans  

My one big complaint about Jessie is that he's not building an email list. 
This is the equivalent of leaving thousands of dollars on the table.  

That's your money that you've decided not to pick up. You earned that 
money. You wrote the books, you gathered the fans to your books. But 
you didn't connect to them!  

Don't leave your superfans in the hands of Amazon. Make sure you get 
their email addresses and make a real connection with them. These are 
your people. They love your books, and they love you.  

Offer them a high-quality free gift in exchange for their email address. 
That gift could be as simple as a checklist. Or as complicated as a video 
series. 

But I recommend creating something simple. A checklist that relates 
directly to the core theme of your sub-niche. Something that your 
readers will really desire.  

In Jessie's case, I would recommend a Gender Transformation checklist: 
Are you a woman inside? Three steps to make the change. How I 
accidentally became a woman.  

Connect with your fans! All you need is 1,000 true fans to be a full-time 
author and live the life you really want. I refer you to this classic essay:  

https://kk.org/thetechnium/1000-true-fans/  

Training I Highly Recommend 

When authors ask me for advice on how to sell books, these are the 
greats that I always refer them to. These are the proven winners: 
Effective, tested, and easy to implement. 

Geoff Shaw 
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Pretty much anything by Geoff is great. He has a way of making 
everything very clear and simple. Plus, he's a great motivator. After 
listening to Geoff, you will get your butt in gear and your Butt In Chair 
(BIC)! 

https://www.udemy.com/user/geoffshaw4/ 

One Page Publishing Profits 

This is great stuff because it shows you that it's not about how much 
content you create, it's about creating the exact right content. This 
training proves that tiny content can be quite profitable. And it definitely 
inspired me to get involved with Etsy and sell micro-content at multiple 
online stores: 

https://amyharrop.com/pages/1ppp-wp/ 

Breadcrumb Book Promotion 

This is a brilliant free method by Bill Platt. It shows you that you don't 
need money to promote your book, you just need a little bit of hustle. 
Elbow grease still hasn't gone out of style: 

http://professionalbookmarketing.com/breadcrumbs-method/ 

Godspeed to you! If you need any further guidance or help, you can 
always contact me: 

paul@bookpumper.com  

Paul J Coleman 
Paul J. Coleman  
bookpumper.com 
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Disclaimer: 

(1) Introduction 
  
This disclaimer governs the use of this report.  [By using this report, 
you accept this disclaimer in full.] 
  
(2) Credit 
  
This disclaimer was created using an seq legal template. 
  
(3) No advice 
  
The report contains information about creating and selling micro-
content. The information is not advice, and should not be treated as 
such. 
  
[You must not rely on the information in the report as an alternative to 
[legal / medical / financial / taxation / accountancy / ] advice from an 
appropriately qualified professional.  If you have any specific questions 
about any [legal / medical / financial / taxation / accountancy / ] matter 
you should consult an appropriately qualified professional.] 
  
[You should never delay seeking legal advice, disregard legal advice, or 
commence or discontinue any legal action because of information in the 
report.] 
  
(4) No representations or warranties 

  
To the maximum extent permitted by applicable law and subject to 
section 6 below, we exclude all representations, warranties, 
undertakings and guarantees relating to the report. 
  
Without prejudice to the generality of the foregoing paragraph, we do 
not represent, warrant, undertake or guarantee: 

A) That the information in the report is correct, accurate, complete or 
non-misleading; 
  
bookpumper.com 17 © 2019 Paul J Coleman 

http://bookpumper.com
https://seqlegal.com/


B) That the use of guidance in the report will lead to any particular 
outcome or result; or 
  
C) In particular, that by using the guidance in the report you will make 
money, sell books, sell Micro-Content, create Micro-Content, or get sign-
ups to your email subscription list. 

(5) Limitations and exclusions of liability 
  

The limitations and exclusions of liability set out in this section and 
elsewhere in this disclaimer: are subject to section 6 below; and govern 
all liabilities arising under the disclaimer or in relation to the report, 
including liabilities arising in contract, in tort (including negligence) and 
for breach of statutory duty. 
  
We will not be liable to you in respect of any losses arising out of any 
event or events beyond our reasonable control. 
  
We will not be liable to you in respect of any business losses, including 
without limitation loss of or damage to profits, income, revenue, use, 
production, anticipated savings, business, contracts, commercial 
opportunities or goodwill. 
  
We will not be liable to you in respect of any loss or corruption of any 
data, database or software. 
  
We will not be liable to you in respect of any special, indirect or 
consequential loss or damage. 
  
(6) Exceptions 
  
Nothing in this disclaimer shall: limit or exclude our liability for death or 
personal injury resulting from negligence; limit or exclude our liability 
for fraud or fraudulent misrepresentation; limit any of our liabilities in 
any way that is not permitted under applicable law; or exclude any of 
our liabilities that may not be excluded under applicable law. 
  
(7) Severability 
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If a section of this disclaimer is determined by any court or other 
competent authority to be unlawful and/or unenforceable, the other 
sections of this disclaimer continue in effect.   
  
If any unlawful and/or unenforceable section would be lawful or 
enforceable if part of it were deleted, that part will be deemed to be 
deleted, and the rest of the section will continue in effect. 

  
(8) Law and jurisdiction 
  
This disclaimer will be governed by and construed in accordance with 
United States law, and any disputes relating to this disclaimer will be 
subject to the exclusive jurisdiction of the courts of Texas, USA. 
  
(9) Our details 
  
In this disclaimer, "we" means (and "us" and "our" refer to) Paul 
Coleman trading as Bookpumper.com, which has its principal place of 
business at 219 East Mills Ave #1891, El Paso, Texas 79901. 
  

--- 
PS: I love life! :-)
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